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Common Sense is  
the nation’s leading 
nonprofit organization 
dedicated to improving 
the lives of all kids and 
families by providing 
the trustworthy 
information, education, 
and independent voice 
they need to thrive  
in the 21st century.
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Dear friends, 

We started 2020 on a high note. After years of advocating for critical 
privacy reforms at the state and federal levels, the California 
Consumer Privacy Act (also known as the CCPA) went into effect in 
January. Finally, tech companies were being held to account for their 
reckless disregard of their customers—especially their youngest 
users—whose data was mined and sold to the highest bidder. We 
created tools and resources to help consumers take advantage of 
their new privacy rights (see page 22), and set an ambitious agenda 
to continue to win even more rights for kids and families as the year 
progressed.

When the pandemic sent everyone home in mid-March, families 
with school-age children, teachers, and lower-income households 
without internet access were hit especially hard. We needed to 
pivot—and fast—to deliver as much support as we possibly could to these communities. The 
summer’s social justice movements catalyzed by the murders of Breonna Taylor, George Floyd, and 
many other Black Americans at the hands of police officers created another cultural inflection 
point. And the contentious election in November and December, rife with misinformation about 
election fraud, was another opportunity to rise in service to our community.

This year’s annual report tells the story of our organization during an incredibly challenging year—
indeed, how our staff, partners, funders, and advocates came together to meet the moment. 
Among our accomplishments:

•	 We built Wide Open School to provide age-appropriate and free educational activities for 
students in preschool through grade 12.

•	 We supported families and teachers as they made the transition to distance learning.

•	 We hosted virtual conversations with thousands of parents and teachers to provide  
comfort and community.

•	 We fought for, and ultimately won, funding to help close the digital divide.

I am incredibly grateful to our talented and resilient staff for their hard work, creativity, and 
dedication to our mission—and to our partners and supporters, whose generosity affected the lives 
of millions of kids and families.

James P. Steyer, 
founder and CEO

LETTER FROM OUR FOUNDER



The conversation about 
screen time changed 

overnight.

Media



Screen time, or the amount of time kids 
spend watching TV or movies, playing 
games, socializing, or texting online with 
friends, has always been a concern for 
parents. How much is too much? Could 
screen time be damaging to my kid? Over 
the years at Common Sense, our research 
and advice have remained consistent: The 
quality of time spent on screens ultimately 
matters more than the quantity.

Nothing drove that point home more this 
year than the pandemic and the 
subsequent lockdown. Suddenly parents 
were mandated to stay indoors with their 
children—no school, no extracurricular 
activities, no playgrounds, no museums, no 
playdates. Media and technology became a 
lifeline for many families. Families in 
underserved communities had it the worst: 
Many parents were frontline workers who 
had to continue working, without school or

child care; Black and Brown families were 
often hit harder by the pandemic, 
experiencing more sickness and tragedy.

In response to the unique challenges facing 
parents sheltering in place because of the 
coronavirus, the editors at Common Sense 
Media and the Common Sense Latino 
Program curated multiple new resources 
and curations including:

•	 What to watch, read, and play while 
staying home, with quality age-
appropriate media and books lists. 

•	 Online resources for learning at home 
and homework help.

•	 Guidance for understanding COVID-19 
news coverage and helping kids process 
what was happening. 

•	 How to stay calm, for parents and kids, 
with movement games and wellness apps.

Common Sense was there to put 
families’ minds at ease.
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Screen time and kids: Parents need 
to worry less about hours logged 

“Your guidance and resources have been invaluable during  
this difficult time. Thank you from the bottom of my heart.” 

—Common Sense parent 

These families avoided screens.  
Then the pandemic hit



We also ramped up our Conversations with 
Common Sense video series, which brought 
together authors, experts, and thought 
leaders for meaningful and timely tips and 
advice on keeping kids engaged, 
entertained, and learning while at home, as 
well as best practices for managing stress 
and self-care for the whole family during 
increasingly challenging times.  
 
And, finally, in partnership with First 
Republic Bank, we created Parent Trapped, 
a Webby-nominated* weekly podcast 
series hosted by Ann Marie Baldonado. 
Each episode featured expert interviews, 
humorous anecdotes, and tips for parents 
who felt like they might be dropping all the 
balls in the juggle to balance work, family, 
and school at home. 
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At the same time, we expanded our Tech 
Balance texting campaign to support lower-
income parents of young children. Each 
week we sent a series of timely tips, in 
English and Spanish, on a range of topics 
including:

•	 How to create (and maintain!)  
a healthy balance of media and  
technology at home.

•	 Expert recommendations for  
quality, age-appropriate content  
your kids will love.

•	 Tips for talking to and interacting with 
your kids about what they see online.

•	 Videos to help non-tech-savvy parents 
navigate the distance learning process.

22 online camps approved 
by Common Sense Media 



Common Sense Media  
Partner Integrations
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Apple TV: Character strenghts curation

Comcast: Gaming reviews

Target: Curated book lists 

2020: The Common Sense Media 
Program facts

57M 
video views,  
including videos in 
Spanish, across all 
platforms.

130M 
people use 
Common Sense 
Media ratings and 
advice.

1.4M 
visitors to the 
Common Sense 
Latino site.

35K+ 
ratings and reviews 
for everything kids 
watch, read, and play. 

Throughout 2020 our editors continued to rate and review everything 

that kids want to watch, read, or play, providing essential information  

for parents when their kids’ screen time reached an all-time high.

We also continued our work with 

key partners, providing custom  

curations and integrations for  

their platforms.



In an instant, school 
became virtual.

Education



The pandemic took the American 
education system by surprise, forcing 3.5 
million educators and 55 million students 
to radically change how they teach and 
learn. In order to help teachers prepare for 
and make the most of teaching and learning 
during school closures, the Common Sense 
Education team curated a selection of the 
best digital tools for planning, 
collaborating, and teaching virtually, 
including: 

•	 Extensive tools and advice for virtual 
education, including student-led learning 
and virtual field trips.

•	 Remote teaching resources for  
core subjects.

•	 Tools to facilitate video collaboration, 
discussion and communications  
with parents.

•	 Research-backed strategies to ease 
stress and encourage learning.

•	 News and media literacy resources to 
help students and families understand 
what information is credible and  
what isn’t. 

•	 Media balance tips and digital  
citizenship resources. 

Common Sense was there to support 
teachers in the shift to distance learning.
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In addition, the Common Sense outreach 
team developed a new, virtual professional 
development series to address the specific 
challenges educators were experiencing  
as distance learning dramatically affected 
learning, student and community well-
being, and the school climate. Weekly 
webinar topics included:

•	 Teaching through the digital divide 
(specifically on supporting kids without 
adequate connections).

•	 Learning loss and the social and 
emotional toll of the pandemic.

•	 How schools can be a valuable 
community resource.

•	 Teacher self-care.

•	 Preparing to work with edtech and to 
teach digital citizenship.

Teacher Tips: How to Reduce  
Screen Time When School Is Online

5 Tips for an Effective  
Hybrid Instruction Experience



2020: The Common Sense Education 
Program facts

1.1M 
member educators 
in all 50 states and 
abroad use our 
digital citizenship and 
learning resources.

3.6K 
ratings and reviews 
make teaching with 
tech easier.

98K 
schools use  
Common Sense 
Education’s materi-
als in classrooms.

1M 
downloads of  
Digital Citizenship 
Curriculum and 
teaching resources.
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50%

75%

90%

in at least 50% of schools in every state

“Being 100% virtual, we encountered more situations with  
cyberbullying, texting, and emails. In most situations, I didn’t 
know how to deal with the issues and my go-to is always to 
educate my students about the situations as a whole group.  
I used the common sense education resources all the time, the 
videos, the quizzes and resources to help our class deal with and 
understand certain issues.” —Common Sense Education classroom teacher



A world-class collaboration 
in support of families  

and educators.

Wide Open School



As it became clear that the pandemic 
would alter our day-to-day lives for  
months, families and schools were 
scrambling for solutions to keep kids safe, 
busy, and learning. Common Sense 
partnered with Amplify, a publisher of next-
generation curriculum and assessment 
programs, to build a coalition that would 
create something that educators and 
families could use right away and that 
would provide resources and support to all.

Leveraging our deep relationships  
with families and educators, partners and  
funders, we developed a new resource to  

keep kids learning, healthy, and happy  
in uncertain times.
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Twenty-five initial partners and 15 funders 
signed on to help build a website that not 
only offered high-quality educational 
content for free, but also fit the needs of 
both families and educators transitioning  
to distance learning. Common Sense 
provided editorial direction, based on our 
edtech ratings and award-winning Digital 
Citizenship Curriculum, and put together 
daily plans for kids in preschool through 
grade 12. Amplify agreed to take the lead 
on design and technical development.

“Thank you! I don’t know how to express my gratitude for your 
initiative and desire to help and connect all learners. I love, 
especially, that you intentionally choose sites that do not 
require a login, which as you must know, hinders access  
and participation. Thank you so much for being angels for us 
educators and learners during this time!” —Common Sense Educator

Common Sense Launches  
‘Wide Open School’ to Assist  
with Remote Learning  



Ultimately, Wide Open School expanded to 
more than 80 partners, from well-known 
producers like PBS, Smithsonian, and Khan 
Academy to specialists like Ubongo, 826 
National, Peer Health Exchange, and Facing 
History and Ourselves. The team curated 
over 2,500 resources in 13 subjects, from 
core academics like math and social studies 
to supplemental areas like arts and fitness 
as well as digital citizenship and emotional 
well-being. Screen-free and downloadable 
offline activities were highlighted for those 
struggling with connectivity. Custom 

resources for caregivers and educators 
ranged from those around learning and 
thinking differences to equity and social 
justice, motivation, and academic support. 

To ensure the site would support the 
families who needed it the most, the team 
focused on accessibility, selecting free 
activities and resources in one easy-to-use, 
visually engaging format. A multicultural, 
multilinguistic team was formed to support 
families with topics that mattered to  
them most at an accessible reading level, 
including curating resources available 
in Spanish.  
 
Wide Open School launched on April 1, 
2020—two weeks from its inception— 
providing a safety net for children to 
continue learning, no matter what. To  
date, 2 million teachers and families around 
the world have visited Wide Open School.  
In total, 340 school districts, including 
large urban districts such as New York City  
and Los Angeles, have adopted the site  
for their students. Educators, parents,  
and students have shared overwhelmingly 
positive feedback that this effort has been 
a success in more ways than one.
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With a small but mighty working team, 
Wide Open School solicited and secured 
a variety of contributors, from NBA stars  
to art museums to world-class publishers, 
to offer educational content for free. 
Following our advocacy efforts to close  
the digital divide, we featured resources  
for free and low-cost devices, and internet 
from partners like Comcast, Cox, AT&T, 
and EveryoneOn. A range of community 
partners, such as Boys & Girls Clubs of 
America, Head Start, Abriendo Puertas, 
and 4-H, spread the word to families  
that this free resource was available  
for them to use.



2020 Wide Open School Partners
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Common Sense gathered a who’s who of  
tech and media to help kids learn at home



2020 Wide Open School Partners
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Data keeps us  
apprised of the situation 

on the ground.

Research

Photo: www.erikakaophotography.com



social injustices, misinformation, and online 
divisions, it was even more important to 
understand where the next generation  
was getting its news. And although the 
2020 study was conducted before the 
coronavirus pandemic reached the United 
States, Teens and the News offers valuable 
insights into how teens have gravitated 
toward social media platforms and other 
nontraditional news sources over the past 
three years. 

TWEENS, TEENS, TECH, AND MENTAL 
HEALTH: COMING OF AGE IN AN 
INCREASINGLY DIGITAL, UNCERTAIN, 
AND UNEQUAL WORLD, 2020 
 
Over the past few years, we’ve seen an 
alarming rise in depression, anxiety, and 
suicide risk among tweens and teens,  
and many parents, academics, and health 

TEENS AND THE NEWS: THE 
INFLUENCERS, CELEBRITIES, AND 
PLATFORMS THEY SAY MATTER  
MOST, 2020

The rise of social media personalities  
and influencers as part of the news media 
landscape has given young people new 
ways to access information, understand 
biases, and think critically about how the 
news affects their lives (or doesn’t). Teens 
and the News: The Influencers, Celebrities, 
and Platforms They Say Matter Most,  
2020 asked how teens get their news, how  
much they trust different news sources, 
and more. This report was a follow-up to 
our 2017 study on this topic, News and 
America’s Kids, which asked kids age 10  
to 18 similar questions about how they 
engaged with and understood the news. 
As the pandemic exacerbated political and 

In 2020 the Common Sense Research 
Program informed efforts that helped 

close the digital divide, combat 
misinformation during the election, and 

safeguard kids’ mental health.
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professionals are working to better 
understand the relationships between 
heavy technology and social media use  
and mental health. Enter the coronavirus 
pandemic of 2020, when literally overnight, 
schools, peer networks, workplaces, and 
communities were pushed entirely online, 
and societal structures were unmoored. 
Parents, educators, and adolescents 
themselves faced unprecedented instability 
and uncertainty, a recipe for toxic stress, 
trauma, and anxiety.

To understand how we can best support 
adolescents and develop guardrails for the 
future, Common Sense released Tweens, 
Teens, Tech, and Mental Health, a report 
that synthesized what is known about 
adolescents’ mental health and its 
associations with digital technology use. 
Importantly, the report provided guidance 
to identify those who might be most 
vulnerable, signal when parents should be 
concerned, and outline what stakeholders 
can do to help.

THE COMMON SENSE CENSUS: MEDIA 
USE BY KIDS AGE ZERO TO EIGHT, 2020

Young kids spend more of their TV and 
video viewing time watching online videos 
than ever before. But the content they’re 
seeing on sites like YouTube and TikTok

lacks educational value and, in many  
cases, exposes young children to 
advertising, violence, and other content 
that’s inappropriate for their ages.

Our fourth iteration of the Common Sense 
Census focusing on this age group is a 
pre-pandemic snapshot of young kids’ 
media use, and presents a unique 
opportunity to understand the impact of 
the pandemic when combined with future 
research. The results of this report are 
vitally important to finding solutions  
that provide all children with access to 
media that supports learning, health, 
and opportunity. 

YOUNG KIDS AND YOUTUBE: HOW ADS, 
TOYS, AND GAMES DOMINATE VIEWING

One of the biggest unknowns in kids’ media 
research is what, exactly, kids are doing

The pandemic is raising concerns 
about how teens use technology. 
But there’s still a lot we don’t know. 

Edtech Reports Recap: Video  
Is Eating the World, Broadband  
Fails to Keep Up 
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TEENS & MENTAL HEALTH

CENSUS 0-8



with their media time. Released in 
conjunction with 2020’s Common Sense 
Census: Media Use by Kids Age Zero to 
Eight, and in partnership with Dr. Jenny 
Radesky and the University of Michigan, 
Young Kids and YouTube: How Ads, Toys, 
and Games Dominate Viewing is an 
attempt to address the “what,” with timely 
data on the platform where young kids are 
now spending most of their viewing time: 
YouTube. Among the key findings: Ninety-
five percent of early childhood videos 
included some form of advertising, and  
one in five videos viewed by children  
age 8 and under contained ads that were 
not age-appropriate.  

CLOSING THE K–12 DIGITAL DIVIDE IN 
THE AGE OF DISTANCE LEARNING

Common Sense partnered with the Walton 
Family Foundation and Boston Consulting 
Group on a series of research reports  
to understand the true extent of the digital

divide and its consequences. Analysis 
showed that 15 million to 16 million kids 
—3 million to 4 million more than  
previous estimates—and as many as 
400,000 teachers lack adequate internet 
or computing devices at home.

•	 The first report contained state-by-state 
data and carefully established the 
technical requirements for adequate 
distance learning and the specific needs 
of different segments of the K–12 student 
and teacher populations with distance 
learning technology gaps. 

•	 A second, follow-up report by Boston 
Consulting Group, Common Sense,  
and EducationSuperHighway analyzed 
relevant case studies and highlighted 
best practices for closing the K–12 digital 
divide during the coronavirus pandemic.

•	 The third report, developed in 
partnership with Boston Consulting 
Group and Southern Education 
Foundation and published in 2021, 
tracked progress made during the 
pandemic toward closing the digital 
divide, while also exploring its root 
causes. Importantly, this report  
provides a set of recommendations  
for policymakers on how to close the  
digital divide once and for all.
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Kids on YouTube See Many Ads,  
Few Educational Videos: Study 

YOUNG KID AND YOUTUBE

Many kids lack tech tools for remote 
learning, new report says

AGE OF DISTANCE LEARNING  
(DIGITAL DIVIDE)



2020 laid bare the challenges 
kids and families face in 

America today.

Advocacy
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As the pandemic forced schools to go 
virtual, closed businesses, and created 
100% remote workforces, millions of kids 
and families in the United States lacked 
broadband access and were suddenly 
locked out of education, work, health care, 
and community. Common Sense’s advocacy 
team swung into action to:

Close the digital divide 
Access to robust home broadband  
service, appropriate and reliable learning 
devices, and digital citizenship tools that 
keep families and teachers connected are 
essential to the future of education. The 
digital divide exacerbates economic 
inequality and lack of opportunity, and 
 it curtails access to health care and 
pandemic-related information, applying  
for critical benefits, and job training,  
just at a time when people desperately  
need to be connected.

The “homework gap” was a real problem 
long before COVID-19, with children from 
lower-income families suffering the effects 
of unequal internet and device access at 
home for education, health, and social 
connectivity. Throughout the year, and 
through a series of actions, Common Sense  
continued to sound the alarm, reminding 
those in power of the devastating 
consequences that a lack of broadband 
meant for kids and families in the 
pandemic, and pressing for funding in 
Congress to close the gap once and for all. 

Common Sense focused on addressing 
inequities and protecting the vulnerable. 
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COVID-19 is a wake-up call  
to close the digital divide

Organizations help kids bridge 
digital schooling divide by providing 
internet, learning tools

“Really love how @CommonSense is leading in this time. The 
broadband divide is a real issue and exacerbates inequity  
in this time of COVID19.”  —Andrea Zellner, Twitter response



The Common Sense Privacy Ratings 
became indispensable, providing ratings for 
more than 1,000 edtech tools and 
solutions. The team also provided privacy 
consultations to developers who saw 
demand for their products surge as a  
result of the pandemic, and who were not 
necessarily prepared for their products to 
be used in educational settings. This  
was the case with the videoconferencing 
platform Zoom, whom we advised on how 
to improve their product privacy practices 
around use by students and children.  
Zoom launched a new Zoom for Education 
product shortly after; it received one of our 
highest privacy ratings. 
 
We also have made great progress in using 
artificial intelligence/machine learning 

(AI/ML) to help us read and score privacy 
policies more efficiently, and it’s an  
exciting new technological frontier for the 
organization. Our thought leadership 
articles on privacy for students have been 
used by Congressional committees and 
experts nationally and internationally, and 
we estimate that over 40 million students 
in the U.S. now have significantly enhanced 
privacy protections thanks to our privacy 
work over the past two or three years.

Allow consumers to exercise  
their right to privacy 
In an era where we’re tracked with  
every click, swipe, and voice request,  
2020 ushered in critical new privacy  
rights for consumers. The California 
Consumer Privacy Act (CCPA), which  
was cosponsored by Common Sense  
and passed in 2018, went into effect in  
January 2020 and gave consumers 
unprecedented rights over how their  
data is collected, used, and sold. The  
law extends extra protections for teens up 
to age 16, prohibiting companies from 
selling their data unless they are explicitly  
given permission. 
 
In order to help consumers control and 
protect the massive amounts of data that 
companies collect from them, Common 
Sense created free resources to help

Internet Safety for Kids: How to  
Protect Your Child From Online Danger 

LEARNING IN SECURE ENVIRONMENT
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Ensure our kids were learning 
in secure environments 
The Common Sense Privacy Program 
evaluates privacy policies so that teachers 
can make smart and safe choices about the 
learning tools they use with their students, 
and so that schools and districts can 
participate in improving the technology 
used in K–12 classrooms. When school  
moved entirely online, it was more 
important than ever for teachers and 
districts to recommend and use  
edtech tools that safeguarded student 
privacy and data. 



Combat misinformation with  
news and media literacy 
Common Sense research revealed that 
Americans are deeply skeptical that their 
votes will be counted, and young adults in 
particular were the least likely to be 
confident about knowing how to participate 
in the 2020 election.  
 
Therefore, as part of our news and media 
literacy efforts to combat misinformation, 
Common Sense released the Young Voter’s 
Guide to Social Media and the News to  
help give all voters, and especially young 
voters, the resources and tools necessary 
to separate fact from fiction and make 
sense of election news and social  
media coverage. 

The guide also provided the Common 
Sense “2020 Social Media Voter 
Scorecard,” which showed how the  
top social platforms were addressing  
the integrity of election-related posts.  
The scorecard looked at how they were 

In late spring of 2020, Common Sense 
launched the #StopHateforProfit campaign 
alongside the Anti-Defamation League, the 
NAACP, Color of Change, and Free Press. 
The goal of the campaign, which is ongoing, 
is to pressure social media companies—
specifically Facebook—to curb hate speech 
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families understand and exercise their 
rights, including a “Do Not Sell” form  
and tips for how to understand what 
information companies have about them 
and how families can best protect it. 

Privacy ballot measure could give  
you more control over personal  
data -- again

RIGHT TO PRIVACY

Jim Steyer: Only a breakup of Facebook 
and controls on social media can reduce 
disinformation and lies on the internet 

#StopHateForProfit

fact-checking and flagging or demoting 
misleading information, and whether or  
not they were removing content around 
hate speech or voter suppression. The 
guide gave voters tips on navigating the 
flood of videos, memes, and hashtags to 
get the most out of social media during 
election season. 

Hold tech companies accountable 
We are at a pivotal moment in history, as 
technology collides with our democracy, 
our fundamental approach to education, 
and our mental, physical, and emotional 
health. 





In the fall, we launched the Which Side of 
History? campaign, anchored by a new 
book by our CEO and founder, Jim Steyer. 
The campaign convened notable 

journalists, engineers, entrepreneurs, 
activists, storytellers, business leaders, and 
scholars for dozens of virtual events that 
explored the ethics (or lack thereof) behind 
Big Tech, and presented a road map of 
solutions for regulation and reform.

Out of the Which Side of History? 
campaign, in November 2020 we released 
a new Tech Agenda, a detailed road map  
to ensure that tech is a force for equity  
and opportunity for all families. The  
agenda focuses on four areas—platform 
accountability, privacy, market competition, 
and tech equity—and will guide our 
advocacy efforts into 2021 and beyond.

“ReaIly just want to say that although I have never paid for a 
membership or signed up for anything with common sense, I am 
for the first time thinking about doing just that. You took a bold, 
important and unpopular stand on Prop 15. Bravo!!! We need 
organizations like you to help us get Prop 15 passed. The Irvine 
company and so many other wealthy corporations are spending 
huge amounts of money to try to scare people into thinking that 
Prop 15 is the start of an effort to raise property taxes on seniors. 
These are lies but they are taking out prime advertising spots on 
TV, radio, magazines, etc. to try to push their agenda. THANK YOU 
for fighting the good fight!!”  —Katy, Common Sense Parent
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Big Tech Has to Answer  
for Misinformation

WHICH SIDE OF HISTORY

on their platforms. The campaign 
culminated in a coordinated advertising 
boycott of Facebook, which counted over 
1,200 businesses (including Coca-Cola, 
Ford, Honda, HP, REI, Starbucks, Target, 
Unilever, and Verizon), nonprofits, and 
other advertisers.





Relief bills were passed that prioritized  
the well-being of kids and aimed to lift 
millions of families out of poverty. And at 
press time for this report, cities and  
states around the country looked to get 
“back to normal,” lifting social-distancing 
requirements as increasing numbers of 
people were vaccinated. 

At Common Sense, our priority is to ensure 
that all kids and families are able to access 
the benefits made available to them by the 
new American Rescue Plan. And as families 
and schools are putting back the pieces 
after the stresses and hardships of the last 
year, we will be providing new resources for 
schools to support kids’ social-emotional 
learning and well-being. And, to empower 
students as advocates for themselves and 
others, we will be expanding our resources 
on civic learning and news literacy.

Finally, there is important, unfinished work 
around our ongoing commitment to serving 
diverse audiences. In 2020, organizations 
such as ours were able to make an honest 
assessment of whether and how we are 
serving all communities, specifically Black, 
Latino, and lower-income populations. 
While Common Sense had begun this work 
more than three years earlier, the events of 
2020 demonstrated an imperative to do 
even more. In 2021 we are committed to 
three priorities: 1). continuing to diversify 
our staff, 2). creating new family and 
community content and resources that 
serve all families, with a focus on Black, 
Latino, and lower-income families, and 3). 
publishing new research and ratings that 
champion diversity, equity, and inclusion.

We are pleased to put 2020 in the rearview 
mirror, but are grateful to have emerged 
stronger and more committed than ever to 
our mission to serve families.
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2021 got off to a promising start for kids 
and families in the United States. A new 
administration immediately set to work  

on an aggressive vaccination plan. 

Looking Ahead
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2020 FINANCIAL HIGHLIGHTS

Sources of funds

Building for the future

To continue making kids our nation’s  
top priority, Common Sense has 
several efforts underway that will 
continue in 2021:

•	 Maintain and build diversified revenue 
streams, particularly through new 
initiatives and programs.

•	 Build a more sustainable infrastructure 
to keep administrative costs down.

•	 Fund an operating reserve to ensure 
stability in down times.

Grants and contributions

Fee revenue

Special event revenue

In-kind contributions

Other income

2% 1%

69%
23%

5%

COMMON SENSE 2020 ANNUAL REPORT   |   29



COMMON SENSE 2020 ANNUAL REPORT   |   30

BOARD OF DIRECTORS

Harvey Anderson Deputy General Counsel, Hewlett-Packard

Lynne Benioff Community Volunteer

Reveta Bowers (Chair Emeritus) Retired Head of School, Center for Early Education

Chris Brahm Partner & Director, Bain & Co.

Marcy Carsey Owner, Carsey Werner Company

Julián Castro Former Secretary of the U.S. Department of Housing and Urban Development

Ann Pao Chen Independent Consultant

Geoffrey Cowan Professor & Director, USC Annenberg

Scott Erickson Head of School, Phillips Brooks School

Amy Errett Founder & CEO, Madison Reed

John H.N. Fisher Partner, Draper Fisher Jurvetson

Margaret Hearst Community Volunteer

David Ludwig Managing Director, Goldman Sachs & Co.

Julie Lythcott-Haims Author & Educator

April McClain-Delaney Washington Director, Delaney Family Fund

Michael D. McCurry Partner, Public Strategies Washington Inc.

Robert L. Miller President & CEO, Miller Publishing Group

Jessica Moment Community Volunteer

Becky Morgan President, Morgan Family Foundation

Diana L. Nelson Board Chair, Carlson

William S. Price III Proprietor, Price Family Vineyards and Estates

Susan F. Sachs (Chair) Former President, Common Sense Media

Theodore M. Shaw
Julius L. Chambers Distinguished Professor of Law and  
the Director of the UNC Center for Civil Rights

Gene Sykes Managing Director, Goldman Sachs & Co.

Nicole Taylor President & CEO, Silicon Valley Community Foundation

Lawrence Wilkinson (Vice Chair) Chairman, Heminge & Condell



Jim Steyer Founder & Chief Executive Officer

Ellen Pack President

Linda Burch Chief Strategy & Development Officer

Omar Khan Chief Product & Technology Officer

David Kuizenga Chief Financial & Administrative Officer

Rebecca Randall Senior Vice President, Development & Regional Growth

Danny Weiss Chief Advocacy Officer

Colby Zintl Chief Marketing Officer

Maria Alvarez Vice President, Family and Community Engagement

Rhianwen Benner Vice President, Business Development

Dana Blum Senior Director, Bay Area & Partnership Events

Amy Brotman Vice President, Product Development

Kristin Bumgarner Vice President, Design & Marketing

Marvin Deon Vice President, California Policy

Ariel Fox Johnson Senior Counsel, Global Policy

James Kleven Vice President, People Operations

Merve Lapus Vice President, Education Outreach & Engagement

Jason Maymon Vice President, Communications

Kelly Mendoza Vice President, Education Programs

Jill Murphy Vice President & Editor-in-Chief

EXECUTIVE TEAM

SENIOR LEADERSHIP TEAM

BOARD OF ADVISORS

Aileen Adams Former Deputy Mayor, City of Los Angeles

Al-Mayassa Al-Thani Chair, Qatar Museums, Doha Film Institute, Reach Out to Asia, & Qatar Leadership Centre

Larry Baer President & CEO, San Francisco Giants

Rich Barton Co-Founder & Executive Chair, Zillow.com

Richard I. Beattie Chairman, Simpson Thacher & Bartlett LLP

Angela Glover Blackwell Founder & CEO, PolicyLink

Geoffrey Canada Founder & President, Harlem Children’s Zone

Chelsea Clinton Vice Chair, Clinton Foundation

Ramon Cortines Former Superintendent, Los Angeles Unified School District

James Coulter Founding Partner, TPG Capital LP

Yogen Dalal Managing Director, The Mayfield Fund

Steven A. Denning Founding Partner, General Atlantic Partners

Susan Ford Dorsey President, Sand Hill Foundation
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Millard Drexler Chairman and CEO, J.Crew

Ezekiel Emanuel, M.D., Ph.D. Chair, Department of Medical Ethics and Health Policy, UPenn

Robert J. Fisher Director, Gap Inc.

Howard Gardner, Ph.D. Professor, School of Education, Harvard University

Jim Herbert II President & CEO, First Republic Bank

Andrew Hoine Partner & Director of Research, Paulson & Co. Inc.

David Hornik Partner, August Capital

Michael A. Jacobs Partner, Morrison & Foerster LLP

Matthew Johnson Managing Partner, Ziffren Brittenham LLP

Ron Johnson Trustee, Stanford University

Mitchell Kapor Partner, Kapor Capital

Lucinda Lee Katz, Ph.D. Head of School, Marin Country Day School

Gary E. Knell President & CEO, National Geographic Society

David Lawrence Jr. President, Early Childhood Initiative Foundation

Eddie Lazarus General Counsel, Tribune Company

Ronnie Lott NFL Hall of Famer

Manny Maceda Partner, Bain & Company

Susan McCaw U.S. Ambassador to Austria (Ret.)

Nion McEvoy Chairman and CEO, Chronicle Books

Nell Minow Founder, Corporate Library and Movie Mom

Newton Minow Counsel, Sidley, Austin; Former Chair, Federal Communications Commission

James Montoya Senior Vice President, The College Board

Dr. Vivek Murthy Former U.S. Surgeon General

David Plouffe President of Policy & Advocacy, The Chan Zuckerberg Initiative

Michael Riordan Founder, Gilead Sciences

George Roberts Founding Partner, Kohlberg Kravis Roberts & Co.

Jesse Rogers Founder, Altamont Capital

Jim Ryan President, University of Virginia

Mehran Sahami Professor in Computer Science, Stanford University

Carrie Schwab Pomerantz President, Charles Schwab Foundation

Alan Schwartz Executive Chairman, Guggenheim Partners

Darrell Steinberg Mayor, City of Sacramento

Thomas Steyer Founder & President, NextGen America

Deborah Stipek Faculty Director, Haas Center for Public Service, Stanford University

Mike Tollin President, Mandalay Sports Media

Robert S. Townsend Chief Legal Officer, SoftBank

Michael Tubbs Mayor, City of Stockton

Laura Walker President, WNYC Radio

Eugene Washington, M.D. Chancellor, Medical School, Duke University

Alice Waters Founder, Chez Panisse & Chez Panisse Foundation

Robert Wehling Founder, Family Friendly Programming Forum

Tim Zagat Co-Founder and Co-Chair, Zagat Survey



REGIONAL COUNCILS

Cathleen Barton

Maritza Braga-Brown

Ann Lee Burch

Susan Cardena

Pearl Chang Esau

Gene D’Adamo

Terry Goddard

Sharon Harper

Janice Mak

John Martinson

Akshai Patel

Mi-Ai Parrish

Matthew Pittinsky

Juan Salgado

Steve Seleznow

Bradley C. Vynalek

Steve Zylstra

Arizona Advisory Council

Bay Area Advisory Council

Los Angeles Advisory Council

Calgary Avansino (Co-Chair)

Bayan Barua

Patricia Blee

Jennifer Chung

Whitney Davis

Nora Diab

Sarah DiLullo

Lorri Durbin

Lorri Dyner

Jim Eagen

Suzanne Felson

Adrianna Flores-Ragade

Elizabeth Funk

Andrea Higuera-Ballard

Lucy Hume

Cara Eckert Jakubowski

Lauren Kahn

Brigette Lau

Emily Lopez

Andrea McTamaney

Meredith Meeks

Emily Millman

Jessica Moment

Anna Morfit

Laurie Olshansky (Co-Chair)

Kirsten Polsky

Shira Ronen

Catarina Schwab

Maya Segal

Ali Singer

Hilary Caplan Somorjai

Sarah Speakman

Cecily Stock

Christina Trujillo-Ayoub

Victoria Viso

Kristin Vogelsong

Mike Walker

Tracy Wang

Elizabeth Weingart

Michele Williams

Jessica Wynne

Adrianne Yamaki

Aileen Adams

Debbe Adamson

Laine Sorkin Becky

Sheila Bolour

Reveta Bowers

Jessica Capshaw

Juliet Chung

Gabe Cowan

Carrie Dalton

Susanne Daniels (Co-Chair)

Georgia Eisner

Natalie Fischer

Laura Fox

Ann Gianopulos

Irwin Gold

Ellen Goldsmith-Vein

Sarah Greene

Joan Hill

Sarah Hughes

Stefanie Huie (Co-Chair)

Karen Hunte

Dolly Klock

Brandon Liebman

Dominique Shelton Leipzig

Zelana Montminy

Sabina Nathanson

Cara Natterson

Lin Oliver

Jessica Postigo

Brian Robinson

Priscilla Sands

Eli Selden

Karen Kehela Sherwood

Sonali Son

Tara Sorenson

Tracy Sykes

Baudelia Chavez Taylor

Mike Tollin

Yalda Uhls

Laura Wasserman

Sandy Wax

Jim Wiatt

Jana Winograde
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Jenny Afia

Carolyn Bunting

Nick Candy

Jeremy Darroch

Fred Davis

Claire Enders

Sofia Fenichell

Louise Galvin

Laura Holliday

Ashwan Khanna

Kelly Lees

Professor Sonia Livingstone

Dom Loehnis

Shalini Misra

Jemma Read

Justine Roberts

Ian Russell

Candice Schneider

Samira Nanda Sine

Siraj Singh

Ed Vaizey

U.K. Advisory Council

New York Advisory Council

Washington, D.C. Advisory Council
Nancy Balboa

Lauren Birchfield Kennedy

Catherine Bohigan

Katherine Bradley

Angela Campbell

Hillary Brill

Soraya Chemaly

Teresa Clare

Lucinda Crabtree

Laura Debonis

Julie Donatelli

Karen Donatelli

Risa Elias

Susan Fox

Katherine Hoffman

Gwen Holliday

Dale Lipnick

Laurie Lipper

Betsy Mandel

Anita McBride

April McClain-Delaney 
(Chair)

Bill O’Neill

Anna Parisi-Trone

Capricia Penavic Marshall

David Pivirotto

Marianne Powell

Susanna Quinn

Catherine Ronan Karrels

Shawn Smeallie

Lalie Tongour

Joan Ai

Anne Black

Genevieve Boron

Anna Coatsworth

Jill Davis

George Davison

Martin and Bill Dessoffy

Stephanie Dua

Caroline S. Greenwald

Joni Grossman

Dr. Karen Hopkins

Sharon	 Kessler

Carol Sutton Lewis

Rochelle Ludwig

Margot McGinness

Gigi Mortimer

Jennifer Thompson Mermel

Greg O’Melia

Demma Rosa Rodriguez

Kristi Rowe

Karen Handler Ryan

Lauren Shortt

Marva Smalls

Lloyd Sprung

Leanora Vernon

A. Sophie Wade

Catherine Workman



Samira Nanda Sine

Siraj Singh

Ed Vaizey

Capricia Penavic Marshall

David Pivirotto

Marianne Powell

Susanna Quinn

Catherine Ronan Karrels

Shawn Smeallie

Lalie Tongour

Lauren Shortt

Marva Smalls

Lloyd Sprung

Leanora Vernon

A. Sophie Wade

Catherine Workman

2020 DISTRIBUTION PARTNERS
Common Sense is proud to partner with leading media, retail, and technology companies that share our 
commitment to improving the lives of kids and families and helping them thrive in the world of media and 
technology. Through integrating our ratings, reviews, advice, and videos at the point of decision, we and 
our partners empower families with resources they need to navigate the digital world and make smart and 
informed media choices.
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OUR SUPPORTERS

Common Sense has been fortunate to receive the generous philanthropic support of individual donors and 
foundations that have made, and continue to make, a significant contribution to the success, sustainability, and 
impact of Common Sense’s work. The list below represents the cumulative giving, as of December 31, 2020, of our 
most generous supporters.

$5,000,000 and above
Anonymous (3)

Lynne and Marc Benioff 

Bezos Family Foundation

Omidyar Network

Susan Crown Exchange (SCE)

Sherwood Foundation

Kat Taylor and Tom Steyer

$2,500,000—$4,999,999
Bill & Melinda Gates Foundation 
 
Marcy Carsey 

Carnegie Corporation of New York

Craig Newmark Philanthropies

Eli and Edythe Broad Foundation

Jennifer Caldwell and  
John H.N. Fisher

John D. and Catherine T.  
MacArthur Foundation

Michael & Susan Dell Foundation  
 
Niagara Cares

William and Flora  
Hewlett Foundation

$1,000,000—$2,499,999
Bernard Osher Jewish  
Philanthropies Foundation

Bloomberg Philanthropies

The California Endowment

Chan Zuckerberg Initiative

Penny and Jim Coulter

April McClain-Delaney  
and John Delaney

Ford Foundation

Grable Foundation

Margaret and Will Hearst 

Heising-Simons Foundation

Martha and Bruce Karsh

Kern Family Foundation

Morgan Family Foundation

Poses Family Foundation

Stuart Family Foundation

Walton Family Foundation

$500,000–$999,999
Sheikha Al-Mayassa Al-Thani

Anonymous

Anschutz Foundation

Atlantic Philanthropies

Diana Nelson and John Atwater

Best Buy Foundation

Steven and Roberta Denning 

Disney Worldwide Services Inc.

Google.org

Imaginable Futures

Marguerite Casey Foundation

NortonLifeLock

Overdeck Family Foundation

Mindy and Jesse Rogers

Salesforce.com 

Sand Hill Foundation

Tracy and Gene Sykes 



$250,000—$499,999
Arizona Community Foundation

Ann and Paul Chen

Claude Worthington  
Benedum Foundation

Daniels Fund

Endless Network

First Republic Bank

Hearst Foundations

John Templeton Foundation

Joseph Drown Foundation

McCormick Foundation

Marie and Bill McGlashan

New Venture Fund

Nina Mason Pulliam Charitable Trust

Patrick J. McGovern Foundation

Phoenix Industrial  
Development Authority 

Elizabeth and Andrew Spokes 

Denise O’Leary and Kent Thiry 

TPG Foundation

David and Susan Tunnell

Verizon Foundation

$100,000—$249,999
Elizabeth and Lee Ainslie

Amy Errett and Clare Albanese

Annie E. Casey Foundation

Anonymous (4)

Nancy and Tim Armstrong

Arthur Vining Davis Foundations

Sarah and Rich Barton

Katherine and David Bradley

California Health Care Foundation

Lycia Carmody

Charles Schwab Foundation

Jill Davis and Edward Conard

David and Lucile Packard Foundation

Eileen and John Donahoe 

The Eisner Foundation

Dana and Bob Emery

Laura and John Fisher

Randi and Bob Fisher

Jennifer and Andrew Hoine

Sonia and Paul Tudor Jones

John S. and James L.  
Knight Foundation

Michael Klein

Katie Hall and Tom Knutsen

Rochelle and David Ludwig

Susan McCaw

Jason and Jessica Moment

M.S. Grumbacher Foundation

George and Linnea Roberts

Susan Sachs

Silicon Valley  
Community Foundation

Miyoung Lee and Neil Simpkins

Samira and Jeff Sine

Ali and Brad Singer

Liz and Jim Steyer

Margaret and Allan Steyer

Mike Tollin

Twitter Inc.

Wasserman Foundation

Weingart Foundation

W.M. Keck Foundation

$50,000–$99,999
Annenberg Foundation

Anonymous (4)

Ambassador Frank and Kathy Baxter

Helen and Peter Bing

Chris and Jennifer Brahm

Nancy and Frank Bynum

Belle and Wences Casares

Dan and Stacey Case  
Family Foundation

Clinton Family Foundation

Linda Burch and Rajen Dalal

Susanne and Greg Daniels

Abigail and Egon Durban

Karen Edwards

Emika Fund

Mrs. Donald G. Fisher

George Kaiser Family Foundation

Sandra and Tom Holland

Stephanie Huie and David Lee

Susan Disney Lord and Scott R. Lord

McAfee Inc. Endowment Fund

Leslie Berriman and Nion McEvoy

Meredith and Jonathan Meeks

Alan Meltzer

Bob Miller

Morrison and Foerster Foundation

JaMel and Thomas Perkins

Pinkerton Foundation

Carrie Schwab Pomerantz and  
Gary Pomerantz

Richard King Mellon Foundation

Robert Wood Johnson Foundation

Richard Robinson

Rose Hills Foundation

S.H. Cowell Foundation
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Sketch Foundation

Diana and Steve Strandberg

Stuart Foundation

Thrive Foundation for Youth

Marie and Gene Washington

Lawrence Wilkinson

$25,000—$49,999
Nancy and Doug Abbey

Debbe and Peter Adamson

The Ahmanson Foundation

Harvey Anderson

Anonymous (8)

Lainie and Dave Becky

Lorraine and Joe Berchtold 

Patricia and Bob Blee

Dana and Robert Blum

Genevieve and Jeff Boron

Reveta and Bob Bowers

Stasia Obremskey and  
Dan Carroll

Jennifer and Young Chung

Angela and Chris Cohan

Peggy and Yogen Dalal

Kathy and John Danhakl

Whitney and Lanse Davis

Daun and Dan Dees

William H. Draper III  
& Phyllis C. Draper Fund

Peggy and Mickey Drexler

Early Care & Education  
Policy and Advocacy Fund

Jessica Capshaw and  
Christopher Gavigan

Ann and Jim Gianopulos

MaryAnn and Irwin Gold

Greater Kansas City  
Community Foundation

Guffey Family Foundation

Kathryn and Michael Hanley

Pam and Jon Henes

Joan and David Hill

Tai Hsia

Hutton Family Foundation

Stephen Kaplan

Gina and Rich Kelley

Carli and Eli Khouri

Tracy Kirkham

Kim Larson and Gary Knell

Lucy Hume and  
Nicholas Koukopoulos

Mara and Dean Landis

Cathy and Marc Lasry

Gabrielle and Thomas Layton

Carol Sutton Lewis and  
William M. Lewis Jr.

LSP Family Foundation 

Kristin Vogelsong and  
Zander Lurie

Bremond and  
Michael MacDougall

Lyra Rufino-Maceda and  
Manny Maceda

Linda and John Marren

Camille and Robert McDuffie

Andrea and Robert McTamaney

Mead Family Foundation

Anna Morfit

Gigi and Averell Mortimer

New York Community Trust

Laurie and Josh Olshansky

Pannonia Foundation

Krutika and Rajiv Patel

Stephanie and Mark Robinson

Elizabeth and Richard Riordan

Michael Riordan

Rockefeller Brothers Fund

Shira Ronen

Karen and Patrick Ryan

Schauble Family Foundation

Catarina and Andy Schwab

Nancy Peretsman and  
Robert Scully

Karen and Ben Sherwood

Hilary Caplan Somorjai and  
John Somorjai

Laura and Greg Spivy

Nina and Scott Stanford

Kelli and Steffan Tomlinson

Anna and Robert Trone

Laura Fox and Ben Van de Bunt

Elizabeth and Jack Weingart

Ashley and Minott Wessinger

Mary and Jeff Zients



We would like to thank our foundation partners who supported our work in 2020. 

Anschutz Foundation

Arizona Community Foundation

Bezos Family Foundation

Bill & Melinda Gates Foundation

Bloomberg Philanthropies

Carnegie Corporation of New York

Chan Zuckerberg Initiative

Charles Schwab Foundation 

Craig Newmark Philanthropies

David and Lucile Packard Foundation 

Disney Worldwide Services Inc.

Gates Ventures

Google.org 

Grable Foundation

Hearst Foundations

Imaginable Futures 

Kern Family Foundation

Mead Family Foundation

Michael & Susan Dell Foundation

Morgan Family Foundation

M.S. Grumbacher Foundation

Niagara Cares

Nina Mason Pulliam Charitable Trust

Phoenix Industrial  
Development Authority

Rose Hills Foundation

Salesforce.com 

Sand Hill Foundation

Sherwood Foundation

Twitter Inc.

Walton Family Foundation 

William and Flora Hewlett Foundation

FOUNDATION PARTNERS
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Jody and Scott Adair

Geoff Cowan and Aileen Adams

Debbe and Peter Adamson

Lee and Elizabeth Ainslie

Amy Errett and Clare Albanese

Mia and David Alpert

Harvey Anderson

Hilary and Jack Angelo

Anonymous (14)

Sheikha Al-Mayassa Al-Thani

Nell Minow and David Apatoff

Diana Nelson and John Atwater

Gabriel Cowan and Erica August

Lin Oliver and Alan Baker

Andrea Higuera-Ballard and 
Andrew Ballard

Barger Family Fund

Victoria and Phil Barret

Megan and Harris Barton

Bayan and Neil Barua

Ambassador Frank and Kathy Baxter

Lainie and Dave Becky

Jenny and Charles Beeler

Lynne and Marc Benioff

Jason  M. Fish and Courtney Benoist

Jackie and Mike Bezos

Patricia and Bob Blee

Sara Bloom

Dana and Robert Blum

Sheila and Mark Bolour

Genevieve and Jeff Boron

Reveta and Bob Bowers

Chris and Jennifer Brahm

Carlson Family Foundation 

Marcy Carsey

Pamela and John Casaudoumecq

Dan and Stacey Case Foundation

Julian Castro and Erica Lira Castro

Ann and Paul Chen

Ernest Chow and Gwenith Hinze

Jennifer and Young Chung

Anna Coatsworth

Linda Burch and Rajen Dalal

Yogen and Peggy Dalal

Carrie and Matthew Dalton

Susanne and Greg Daniels

Whitney and Lanse Davis

Daun and Dan Dees

April McClain-Delaney  
and John Delaney

Steven and Roberta Denning

Peter Desmond

Bill and Martin Dessoffy

Nora and Ali Diab

Sarah and Jason DiLullo

Dolly Klock and Jonathan Doris

Lorri and Alex Dyner

Jessica and Michael Eisler

Georgia and Breck Eisner

Dana and Bob Emery

Endless Network

FalCarthy Foundation

Natalie Fischer

Randi and Bob Fisher

Laura and John Fisher

Jennifer Caldwell and John H.N. Fisher 

Byron Flagg

Claudia Kahn and Anthony Foux

Leigh Frasher

Elizabeth and Michael Galvin

Jessica Capshaw and  
Christopher Gavigan

Ann and Jim Gianopulos

Joshua Glassman

MaryAnn and Irwin Gold

Clive Goodinson

Roger and Marian Gray

Caroline and Spencer Greenwald

Mignon and Jim Groch

Michael Hackman

Sarah Speakman and Marshall Haines

Margaret and Will Hearst

Mary MK and Brett Hesse

Jaime and Adam Hestad

Dave Hitz

Sandra and Tom Holland

Jonathan Holman

Karen Hopkins

Cindy and Alan Horn

Sarah and Jeff Hughes

Kristin Hunziker

Cara and John Jakubowski

Sonia and Paul Tudor Jones 

Beth Kaper

Rich and Gina Kelley

Kamini Ramani and Omar Khan 

Christopher Kimm

Laurie Lipper and Lawrence M. Kirk, Jr.

Katie Hall and Tom Knutsen

*Includes donors of $1,000 and above. Regretfully, due to space limitations, we are unable to list every donor in the print publication. 
However, all gifts we receive are deeply valued and support our work for kids and schools.

We would also like to thank the following individual donors who made generous contributions in 2020.*

INDIVIDUAL DONORS



Lucy Hume and Nicholas Koukopoulos

Kaye and Jeremy Kramer

Diana and Jason Kyrwood

Gary Knell and Kim Larson

Calgary Avansino and Donald LaVigne

Brigette Lau

Stefanie Huie and David Lee

Kerri and Mark Lehmann

Dominique Shelton Leipzig

Julie and David Levine

Andrew Lindner

Susan Disney Lord and Scott R. Lord

Annamarie and Alan Louie

Rochelle and David Ludwig

Julie and Daniel Lythcott-Haims

Kristin Vogelsong and Zander Lurie

DJ MacHale

Betsy and Ned Mandel

Andrew F. and Ann B. Mathieson Fund

Chris Mayer and Linda Martinson

Susan McCaw

Leslie Berriman and Nion McEvoy

Marie and Bill McGlashan

Andrea and Robert McTamaney

Meredith and Jonathan Meeks

Bob Miller

Hyewon Miller

Emily and Michael Millman

Jada Miranda

Jason and Jessica Moment

Zelana and Joel Montminy

Anna Morfit

Becky and Jim Morgan

Lida and David Morgenstein

Gigi and Averell Mortimer

Sabina and David Nathanson

Cara and Paul Natterson

Brigid O’Connor

Laurie and Josh Olshansky

Otis Booth Foundation

Lilli and Philip Ouyang

Marcia Pade

Marcie and Jordan Pantzer

Jessica Postigo and Eric Paquette

Will and Julie Parish

JaMel and Thomas Perkins

Eva and Bill Price

LSP Family Foundation 

Rebecca Randall

Daria Ilunga and Mark Reed

Jennifer Resnick

Robin and Jake Reynolds

Stephanie and Mark Robinson

Arthur and Toni Rembe Rock 

Ronald Rolfe

Shira Ronen

Thomas A. and Georgina T. Russo

Karen and Patrick Ryan

Susan Sachs

Adrianne Yamaki and Richard Sanders

Schauble Family Foundation

Katie Albright and Jake Schatz

Lynnea and Brent Schoenbaum

Catarina and Andy Schwab

E. Scott

Maya and Ned Segal

Nicole Taylor and Steve Seleznow

Nancy and Greg Serrurier

Laura and Jeff Shell

Karen and Ben Sherwood

Pam Shriver Fund

Samira and Jeff Sine

Ali and Brad Singer

Hannah and Ryan Skvarla

Iris and Michael Smith

Sonali Son

Hilary Caplan Somorjai and  
John Somorjai

Greg and Laura Spivy

Andrew and Elizabeth Spokes

Lloyd and Jane Sprung

Nina and Scott Stanford

Allan and Margaret Steyer

Tracy and Gene Sykes

Emily Lopez and Andy Tang

Baudelia and Brett Taylor

Morgan and Greg Thorne

Anna and Robert Trone

Corine and Sol Trujillo

David and Susan Tunnell

Laura Fox and Ben Van de Bunt

Austin Bliss and Gary Van Deurse

Ellen Goldsmith-Vein and Jon Vein

Grace and Steve Voorhis

Sophie Wade

Dyann Tresenfeld and Ed Waldrup

Tracy and Fred Wang

Sandy Wax

Elizabeth and Jack Weingart

Lawrence Wilkinson

Carey and Noah Wintroub

Annie Woods

*Includes donors of $1,000 and above. Regretfully, due to space limitations, we are unable to list every donor in the print publication. 
However, all gifts we receive are deeply valued and support our work for kids and schools.
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